
 
 
 
 
Introduction to the Chair City Hospitality & City M arketing 
The Chair in City Hospitality & City Marketing is endowed by the municipality of The 
Hague. The chair will contribute to the further development and integration of the 
hospitality city experience, city consumer behaviour research and city marketing 
decision-making and implementation. Research issues are: 
 
1. City hospitality as a distinctive part of city marketing 
2. The key drivers of successful city hospitality, what makes a city a welcoming city 
3. Visitor experience, touch points and visitor journey 
4. Branding issues 
 
These issues will serve as basis for developing an interdisciplinary research 
programme that will explore linkages and synergies with the other chair activities in 
business and HRM.  
 
The Chair is led by Dr. Karoline Wiegerink , who is the 
first municipality of The Hague endowed Professor of 
City Hospitality & City Marketing.  
 
Karoline Wiegerink RM holds the Chair of City Hospitality 
and City Marketing at Hotelschool The Hague. During 
her professional career she always has combined 
science and practical work. As an economist and 
marketer she gained special experience in the field of 
live communication and event marketing.  During several 
years in the late nineties she has been director at 
Erasmus Centre of Event Marketing (ECBM) and lecturer 
at Erasmus University in Rotterdam. There she received her Ph.D. degree in 
Business Economics with a thesis about professional trade show visitors.  Between 
2007 and 2009 she worked as a part time assistant professor at Nyenrode Business 
University, where she was responsible for the research programme of the Chair 
Event Marketing & Communication. As a consultant at Holland Consulting Group in 
Amsterdam she is working in the field of marketing management, business planning 
and implementation and marketing accountability topics for companies in various 
fields including the professional service industry, the communication industry and the 
hospitality sector. Karoline Wiegerink is a solution driven person and an analytical 
and structured worker. She is passionate by customer experience and accountable 
marketing. 
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