
 
 
 
 
 
Introduction to the Chair Business in Hospitality 
This research Chair has been recently established. It will carry out research, industry 
outreach, and educational activities in the field of business. Appreciating the 
interdisciplinary nature of this field, the Chair will examine a wide variety of business 
issues crossing traditional boundaries between management accounting, managerial 
economics, corporate finance, services management, business and competition law, 
marketing, strategic management, and organisational behaviour. Its principal aim is 
to contribute to business knowledge innovation, exchange, utilisation and valorisation 
critical for the advancement and excellence of hospitality management education and 
industry practice. Business in hospitality is delineated to the following sectors: 
lodging, food services and drinking places, entertainment and recreation, travel 
service providers, assembly and event management.  
 
The following research priorities have been chosen on the basis of existing and 
emerging areas of demand, opportunity and strength in which the Chair intends to 
maintain and develop excellence in the next four years: 
 
• Small business success from an industry and firm lifecycle perspective. 
• Business failure including exit, corporate renewal, turnaround management, 

financial distress and bankruptcy. 
• Pricing in view of a growing 55+ consumer market. 
 
The Chair is led by Dr.Jean-Pierre van der Rest, who is 
Professor of Business, and Co-Director of the Centre.  
 

Jean-Pierre van der Rest is Professor of Business and 
Department Chair at Hotelschool The Hague. He studied 
Hotel Administration (BBA) at the Maastricht Hotel 
Management School, Managerial Economics (MA) at the 
University of Durham, UK, and completed his PhD at Oxford 
Brookes University Business School under the supervision of 
Professor Peter Harris and Dr. Angela Roper. Previous to joining Hotelschool The 
Hague, Jean-Pierre worked as an Assistant Professor of Business Economics at 
Leiden University and Lecturer in Business Administration at The Hague University of 
Applied Sciences. He has been external examiner, external advisor, and visiting 
professor at various hospitality management programmes. He has co-authored 
textbooks, and contributed to various international texts such as “Accounting and 
Financial Management: developments in the international hotel industry”, and the 
Elsevier Butterworth-Heinemann International Encyclopedia of Hospitality 
Management. He has published articles in professional and academic journals. Jean-
Pierre specialises in pricing research. His teaching interests include management 
accounting, corporate finance, methodology and research methods. 
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